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PRESIDENT'S LETTER
A Message From Dixie’s President, Chris Earhart

DIXIE APPOINTS AREA 
MANAGER
Dixie Gas & Oil Corporation has 
announced that Nick Alexander 
has been appointed as area 
manager for the Company’s 
branch offi ces in Lexington and 
Covington, Virginia. Mr. Alexander 
joined Dixie in April of this year 
and has worked since in various 
roles in preparation for this 
appointment.

“As our company continues to 
grow, we remain dedicated to 
core values that have made Dixie 
successful for more than 70 
years – we focus on providing 
the best service and highest 
value to our customers,” said 
Chris Earhart, president of Dixie 
Gas & Oil. “Nick’s background 
and experience prepare him well 
for this customer focus and we 
are pleased to have him on the 
Dixie team.”

Mr. Alexander earned a Bachelor 
of Fine Arts degree and preK-12 
Art Education certifi cation from 
James Madison University and a 
Master’s degree in Art Therapy 
and Counseling from Eastern 
Virginia Medical School. Prior to 
joining Dixie, Mr. Alexander was 
most recently a Primary Therapist 

continued on next page

As 2016 draws to a close, please allow me 
to personally express my appreciation to you 
for choosing Dixie as your provider. From our 
humble beginnings 70 years ago, Dixie has 
grown to be a regional supplier of propane 
and petroleum products to families and 
businesses in 16 counties throughout Western 
and Central Virginia. This growth has been 

possible only with the support of many loyal customers – customers just 
like you. Thank you for your business.

This has been an eventful year at Dixie. After months of preparation, Dixie 
formally introduced a new corporate logo and website. There has been no 
ownership or management change at Dixie. We’re the same company with 
a new look. The objective of redesigning the logo was to present a fresh, 
progressive look, while maintaining the traditional values of the Dixie 
brand. Dixie’s exceptional service, reliability, community support and 
technical expertise are why customers have made our Company successful 
and this process was to reinforce those traditions, not to change them.

We take pride in the level of personal service we provide to customers, 
but Dixie has always embraced innovation when it improves service. In 
addition to design consistency with the new logo, the new website features 
numerous improvements to provide more information about Dixie products, 
to simplify navigation and to accommodate the growing use of online 
services. A less visible, but critically important customer service enhance-
ment was achieved as Dixie fully implemented a new delivery, accounting 
and customer information system. The new systems provide improved 
delivery dispatching, enhanced customer information, more accurate fuel 
usage forecasting and expanded online services.

While Dixie continues to grow, we are proud to remain a local company. 
We feel strongly about supporting the organizations and events that help 
make our communities such wonderful places. We continue our support of 
Susan G. Komen and were pleased to again support youth activities and 
4H/FFA livestock events at the Augusta County Market Animal Show and 
the Augusta, Greene, Highland, Madison, Rockbridge and Rockingham 
County Fairs. In addition to our “Buddy Harris” scholarship awarded 
annually, scholarships were provided this year for students at Blue Ridge 
Community College from the Dixie Gas and Oil Corporation endowed 
scholarship. Please see the articles on the inside pages of this newsletter 
for more detail about all these exciting events at Dixie!

Thank you again for your business and we wish you and your family all the 
best for this holiday season and the upcoming year.  

Sincerely,

Christopher C. Earhart



DIXIE COMPLETES SOFTWARE SYSTEMS REPLACEMENT
In July, 2016, Dixie completed the implementation 
of major new computer information systems after 
months of preparation for the conversion. The new 
systems are engineered and supported by Cargas 
Energy of Lancaster, PA, a leading provider of software 
systems for fuel delivery and service companies.

“Thanks to our many loyal customers, Dixie has 
continued to grow and we reached a point where 
our information technology began to limit our ability 
to provide the highest quality service,” said Chris 
Earhart, president of Dixie Gas & Oil. “We are quick 
to adopt new technology when it improves customer 
service and these new systems greatly enhance our 
service capabilities.”

There are two main components of the new systems – 
a delivery dispatch system and a back-offi ce system. 
Both of these components utilize cloud-based tech-
nology, which allows authorized Dixie staff to access 
the system from any device or location. This means 
that customer needs can be addressed more quickly, 
even when personnel are out of the offi ce. The dispatch 
system features a tablet device in every delivery truck 
which communicates, in real-time, with the offi ce 
dispatchers. Delivery routes and schedules can be 
updated throughout each day and information about 
actual deliveries made is updated immediately. This 
dispatch system went live on January 25 of this year.

“The new driver dispatch system is a great improve-
ment for us in both reliability and ease-of-use,” said 
Jason Michael, operations manager for Dixie. “More 
information about customer locations and equipment 
is now readily available to both drivers and dispatchers. 
Delivery quality receives our highest customer rating 
and is always a primary goal for Dixie. This system will 
support our efforts for continuous improvement.”

The second component is a back-offi ce system 
which manages all customer, employee, service and 
accounting functions. Customer information is more 
easily accessible to Dixie service representatives, 
allowing each to be more empowered to take care of 
customer needs quickly, with one-call resolution. The 
system is fully integrated with remote tank monitoring, 
but also offers greater sophistication to forecast 
customer usage, helping ensure that fuel is available 
when needed. Much like the delivery system, tablet-
based mobile dispatch is now in place for service 
technicians as well. This new back-offi ce system went 
live on July 1 and will provide for expanded online 
customer services in the future.

“Given the magnitude of the change, the implementa-
tion of these new systems has gone well,” said Tina 
Estes, Dixie’s accounting manager and leader of the 
implementation project. “Signifi cant amounts of data 
required conversion and Dixie’s staff has invested 
countless hours in training. Issues have been relatively 
minor and quickly addressed. We are pleased with the 
many customer support benefi ts now available to us 
with these new systems.”  
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for Harbor Point Behavioral Health 
Center in Portsmouth, Virginia. His 
background also includes other 
Therapist and Counselor positions 
in the Hampton Roads area, as 
well as middle and elementary art 
education positions in Culpeper and 
Augusta counties for seven years. 
While attending High School and 

College, he worked part-time at 
Dixie Gas & Oil.

“I am delighted to return to the 
Shenandoah Valley where I grew 
up,” said Mr. Alexander. “It is a 
wonderful place to live and raise a 
family and I’m pleased to join the 
team at Dixie.”

Mr. Alexander’s area includes 
customers served in Rockbridge, 
Alleghany, Bath, Amherst and 
Botetourt counties. He is a native 
of Augusta County and resides in 
Lexington with his wife, Lynn, and 
their two sons, Noah and Ben.  

Megan Brown, a Dixie dispatcher, working on the new Cargas system.

Harry Hall, a Dixie propane driver, 
receives a fuel order through the 
new delivery dispatch system.



The purpose of any company logo can be stated simply 
– a logo should be a graphic representation of the 
company brand. Accomplishing this purpose, however, 
can be a complex and challenging process. About two 
years ago, Dixie hired Estland Design, of Harrisonburg, 
Virginia, as the design fi rm and established an internal 
committee to develop a new Company logo.

The committee was comprised of people who had 
an interest in Dixie Gas & Oil with varied ages, back-
grounds and perspectives.

ELEMENTS OF A NEW LOGO
The blue color in the new logo matches the Dixie truck 
fl eet, which is a custom paint color the Company had 
developed several years ago and it is highly recogniz-
able in the Company’s service area. All vehicle graphics 
are of refl ective vinyl, enhancing visibility and safety.

The logo icon is a custom design and it represents 
all of Dixie’s core products. The fl ame symbolism is 
most evident and this represents heating products – 
propane, heating oil and kerosene. A closer examina-
tion of the interior of the icon reveals a droplet, 
representing Dixie’s liquid petroleum products of 
motor fuels and lubricants.

“The committee gave much consideration to the logo 
icon,” said Will Earhart, outside stockholder and 
committee member. “We considered text-only logos 
with no icon at all and many different icons in multiple 
locations and proportions. Ultimately, it was decided 
that use of an icon would enhance recognition of the 
logo and in the end, this icon was chosen because it is 
unique and it well represents all of Dixie’s products.”

Another feature of the new logo is that the icon has 
two acceptable placements – if used in front of the “D” 
in Dixie, the logo is more horizontal and if used above 
the “x” in Dixie, it is more vertical.

Maria Leon, Dixie's marketing director and committee 
member, said, “In addition to all a logo needs to 
communicate, it also must work in many applications, 
such as vehicle graphics, signage, apparel, forms and 
documents. This logo, with two options for placement 
of the icon, works very nicely in applications of any 
size and proportion.”

“I am most pleased with our new logo and appreciate 
the many customer compliments we have received 
about it,” said Chris Earhart. “My thanks to the com-
mittee that worked long and hard in its development.”  

Images on next page show Dixie employees 
working to update the Dixie logo:
(1) Greg Chilafoux installing the building sign
 located at the Corporate offi ce in Verona, VA.
(2) Jamie Lawson working on the building
 sign in Verona.
(3) & (4) Jamie (left) and Greg install a road
 sign in Verona.
(5) Steve Hogsett replaces a decal on a
 lubricant truck.
(6) Steve proudly shows the new logo he applied 
 on a propane delivery truck door.

“One of the challenges in developing a new logo for 
Dixie was to represent the progressive nature of the 
Company’s innovation – an important part of Dixie’s 
brand – while maintaining the traditional values of 
quality, personal customer service and community 
support that Dixie has long been known for,” said 
Vada Kelley, president of Estland Design. “These 
values have been in place for 70 years and are still 
the basis of the Dixie brand. A new logo had to 
connect with these traditions.”

To the right, the new logo is 
shown on new customer forms.



A NEW WEBSITE – THE ONLINE FACE OF DIXIE

(1)

(2)

(3)

(4)

(5)

(6)

A new website for Dixie Gas & Oil went live on November 29, 2016. 
The site features a fresh new look consistent with Dixie’s new logo, 
additional features, new content, and improved and simplifi ed 
navigation. The Company’s new website strategy and content planning 
had been in development for about a year. The website address, 
dixiegas.com, remains the same.

“At Dixie, we like to personally know customers and provide personal 
service – customer service like it used to be,” said Chris Earhart, 
Dixie’s president. “A website is not and will never be a replacement for 
personal service at Dixie. In today’s world, however, a functional and 
well-designed website can be a powerful enhancement to customer 
service and that was our primary goal with this re-design.”

The new website was designed by Estland Design of Harrisonburg, a 
company specializing in online design and Search Engine Optimization 
(SEO). Speaking of the design for Dixie, Vada Kelley, president of 
Estland said, “First a site needs to be designed to appear in related 
web searches so customers can fi nd it and then, once there, the 
products or services customers wish to learn more about need to be 
easy to fi nd, with relevant content.”

The new site has about 90 pages of content, but navigation has been 
greatly simplifi ed. Information about any product or service can be 
accessed with one click from the home page and its drop-down menus 
or from numerous links within the product pages. Products are simply 
categorized under Propane, Propane Equipment, Heating Oils, Motor 
Fuels and Lubricants, each with links on the top of the home page. 
Additional links for New Service, About (the Company), F.A.Q’S (Fre-
quently Asked Questions), News and Contact are also conveniently 
on the top of the home page. Any user should be able to locate any 
content without even scrolling down the home page, if desired.

Online forms and features for establishing an account with Dixie, order-
ing fuel, requesting a (free) site evaluation visit and online bill-pay are 
also easily accessible for any product. Detail is available for any product 
group, highlighting product benefi ts and the manufacturer brands Dixie 
carries. All of Dixie’s installation and repair services are also detailed.

Virtually every photo on the site has been updated and about 70 have 
been added. Most include Dixie employees – the folks people 

know or will soon get to 
know as a new customer. 
Contact information is 
easily accessible from 
any page – we’re 
always happy to hear 
from customers and 
have made that 
process simple 

and easy.  



DIXIE: SUPPORTING OUR COMMUNITIES
Youth Activities at the County Fairs
The success and growth of Dixie 
Gas & Oil has been achieved only 
by support from the many custom-
ers in our communities. Dixie is a 
local company – our families live 
here too and we feel strongly 
about supporting the organizations 
and events that help make our 
communities such wonderful places 
to live and work.

This past May, the annual Augusta 
County 4H/FFA Market Animal 
Show and Sale was held at Augusta 
Expoland in Fishersville, VA. The 

show is one of the largest of its 
kind, with more than 200 youth 
exhibitors and Dixie continued its 
long-standing support of the event 
as an awards sponsor and by pur-
chasing animals at the sale.

Summer is County Fair season 
and Dixie was pleased to once 
again support a number of youth 
activities at the Augusta, Highland, 
Rockbridge and Rockingham County 
fairs. And for the fi rst time this 
summer, Dixie is proud to have 
become a sponsor for the Greene 

DIXIE PRESENTS ANNUAL SCHOLARSHIPS

Each year, Dixie Gas & Oil recog-
nizes the outstanding achievement 
and work ethic of a student at 
Valley Career and Technical Center 
(VCTC) by awarding a scholarship 
in memory of Buddy Harris, a long-
time Dixie employee. At the cen-
ter’s 2016 Recognition Ceremony 
on June 2, 2016, two scholarships 
were awarded. Recipients were 
Jordan Hearl and Justin Snead.

Jordan Hearl, a senior at Robert 
E. Lee High School, completed the 
Heating, Ventilation, Air Condition-
ing and Refrigeration (HVACR) 
program at the Technical Center 
this year. He is employed by Valley 
Restaurant Service and Repair and 
plans to continue his education 
through an apprenticeship program. 
Justin Snead graduated this year 
from Stuarts Draft High School 
and completed the Carpentry pro-
gram at VCTC. He plans to gain 
experience in the trade through 
employment as he works to obtain 
his contractor’s license.

Local Students Awarded Dixie's Annual "Buddy Harris" 
and BRCC Scholarships

Buddy Harris worked at Dixie for 
63 years, beginning in 1948. Dixie 
has presented annual scholarships 
in Buddy's name since his retire-
ment in 2011.

Buddy passed away this past April, 
and the family requested that 
memorial contributions be made 
to this scholarship fund. Dixie 
matched donations received and 
these funds were used to award 
the second scholarship this year.

Scholarship recipients are chosen 
from the trades curriculum by 
the staff of Valley Career and 
Technical Center and receive $500 
toward the cost of books and 
tuition or for graduates to acquire 
tools and equipment necessary to 
begin their career.

In 2015, the Company established 
the Dixie Gas and Oil Corporation 
Endowed Scholarship at Blue 
Ridge Community College (BRCC). 
This is an annual general scholar-

Chris Earhart (left), president of Dixie and 
Malissa Warren (right), Buddy Harris's 
daughter, present the “Buddy Harris” 
Scholarship to Justin Snead (center left) 
and Jordan Hearl.

ship of $1,000 or more awarded 
to students who will be attending 
BRCC for the upcoming academic 
year. While any BRCC student with 
fi nancial need is eligible to receive 
the scholarship, preference is given 
to Dixie employees or children of 
Dixie employees.

Recipients for the 2015-2016 
school year were Whitney Haynes, 
of Staunton and Lachlan McIntosh, 
of Waynesboro. The recipient of 
the 2016-2017 scholarship was 
Heather Caricofe, of Staunton. 
The application deadline is April 15 
each year and students may apply 
through the BRCC fi nancial aid 
offi ce or at brcc.edu/fi nancial_aid.  

and Madison County Fairs. For the 
4-H/FFA livestock events, Dixie 
contributes prize money for show 
winners, purchases animals at the 
sales and donates items that can 
be used at the shows and on the 
farm for each exhibitor.

At the Augusta and Madison 
County Fairs, Dixie also sponsored 
the Kids’ Pedal Tractor Pull – fun 
events offered free-of-charge to 
the public and open to children up 
to 8 years old.  

Left: Members of the 
Livestock Club from the 
Greene County Fair.

Right: Participants of 
the Kids' Pedal Tractor 
Pull at the Madison 
County Fair gather 
around for a group 
photo before the pedal 
pull begins.
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QUALITY FIREPLACES & HEATING 
EQUIPMENT FROM DIXIE

»  Adds Comfort to Family Areas with a Flip of a Switch
»  Vented and Vent-Free Products Mean Greater Versatility for You
»  We Eliminate Guesswork with FREE On-Site Estimates
»  Have Peace of Mind with Professional Installation, Maintenance and Repair

Fireplaces • Log Sets • Outdoor Fireplaces
Free-Standing Heating Stoves • Tankless Water Heaters

Tankless Heating Boilers • Grills

We invite you to visit our conveniently located local showrooms listed to the left. Most units are 
connected and fully functional. Visit our website at dixiegas.com for more information.

Dixie Gas & Oil Corporation has been 
delivering quality home heating fuels 
throughout the area since 1946. Our 
locations are listed below:

Corporate Offi ce
229 Lee Hwy., Verona, VA 24482
540-248-6273 • 800-403-4943

Showroom

Lexington Offi ce
2460 N. Lee Hwy., Lexington, VA 24450

No mail receptacle • 540-463-4623
Showroom 

Covington Offi ce
9314 Winterberry Ave.,
Covington, VA 24426

No mail receptacle • 540-962-6336
Showroom

Elkton Offi ce
600 Mt. Hermon Rd., Elkton, VA 22827

No mail receptacle • 540-298-1256
Showroom


